




U N L O C K I N G  T H E  C O D E

Every brand has a unique code that

allows people to embrace it. Our goal is 

to find that code and unleash its potential.

We are endlessly fascinated with our new

world of technology, and how it's 

continually evolving and unfolding.



T H E  E X P E R I E N C E

Building a brand is about building 

a unique experience. An experience

that touches the consumer deeply

and emotionally. This experience

transcends all advertising mediums.



T H E  N O T I O N  O F  B R A N D

A brand is simply an idea. 
A set of emotional connections to a product or service. These connections are crafted from
experience and influenced by everything we see and do. When we, as consumers, choose
a brand, we project outwardly how we hope others will see us. This principal applies 
everywhere. 
And people are people. Anywhere.



C A S E S T U D Y :  

N I M B L E  G R O U P

An online payment company approached us. They had seven different brands, all lacking
an identity. Not to mention the parent company which also had no visual ‘look’.

Our Idea: Create separate identities for each company that could live under the umbrella of
the parent company and package all of them into an intelligently executed website.
The result: Sales in their first year exceeded expectations by 67%.



C A S E S T U D Y :  V O N A G E

Vonage, the telecommunications company, came to us
looking for a way to explain to consumers their somewhat
complicated cable-based system.

Our Idea: Create a three dimensional branded environment
that could demonstrate how their phone system worked.
The result: Sales went up, awareness peaked, and they
continue to use the 3D environment as a mobile sales tool.



If you’re interested in hearing more about

what Luminocity can do for your brand, 

call us. 

And ask for Ephraim, Justin or Andy.

212.986.9106

www.luminocity360.com

I N V I T I N G  Y O U  T O  B E L I E V E

a branding company
a branding company




